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“Stopping advertising to save money is like 
stopping your watch to save time” 

HENRY FORD



REACH the READER

MONTHLY21,000+
252,000+ ANNUAL COPIES

MONTHLY21,000+
252,000+ ANNUAL COPIES

ANNUAL22,000+

TOTAL MAILED 
YEARLY DISTRIBUTION525,000+Coral Gables · South Miami · Coconut Grove

Best of the Best

Pinecrest · Palmetto Bay · East Kendall

READER’S C

HO
IC

E 
AW

A
RD

S

BOTB_2018.indd   1 5/11/18   2:01 PM

MONTHLY READERSHIP133,000+ YEARLY READERSHIP1,600,000+

AS VERIFIED BY USPS POSTAL RECEIPTS.

3 READERS PER COPY FOR RESIDENTIAL + 5 READERS PER COPY FOR OFFICE & RETAIL LOCATIONS

The Florida Villager is dedicated to providing original, award-winning content that inspires action from the 
area’s most affluent, educated, and savvy consumers looking for the best our area has to offer. 

Today, The Florida Villager has emerged as a top media brand in the Miami area. Our high-quality journalism is the key to 
our relationship with our ever-growing audience who trusts us to deliver award-winning content month after month.

TOTAL GUARANTEED YEARLY DISTRIBUTION 
(43,500+ MONTHLY DISTRIBUTION)
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“Advertising is totally unnecessary, 
Unless you hope to make money.” 

JEF I. RICHARDS

DIRECT MAILED TO OVER 42,000 HOMES 
EACH AND EVERY MONTH, RIGHT TO THEIR MAILBOX.

EACH EDITION IS MAILED TO OVER 21,000 HOMES 
(PINECREST ∙ PALMETTO BAY+  |  CORAL GABLES ∙ SOUTH MIAMI•COCONUT GROVE)42,000
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The Florida Villager is the 
largest circulated local 

community magazine in the 
area. Our distribution is verified 

via USPS Receipts. No other 
local print magazine can make 

that guarantee. 

DISTRIBUTION
DID YOU KNOW THAT 

90% 
OF YOUR BUSINESS COMES FROM WITHIN

7miles 
OF YOUR DOOR.



AD SIZES + RATES (RATES ARE PER MAGAZINE/ZONE) 
SIZES 1x 3x 6x 12x

DOUBLE TRUCK $6,500 $3,295 $2,995 $2,495

FULL PAGE $3,395 $1,695 $1,595 $1,395

HALF PAGE $1,795 $895 $805 $725

QUARTER PAGE $925 $495 $445 $395

Each price listed is per magazine, per issue due prior to 
printing the issue you are scheduled to appear in. 

21,000 ad rate base. 
ASK ABOUT OUR MULTIPLE MAGAZINE DISCOUNTS.

POSITION IS BASED ON TIME OF PLACEMENT
All rates are net and must be pre-paid. 

DESIGN SERVICES
Integrate your marketing presence through 

appearance in print and online. $100/hr.

CONTACT
Please call 786.505.1817 or 

advertise@thefloridavillager.com to advertise.

PREMIUM POSITIONS*
POSITION RATE

FRONT COVER + FULL PAGE STORY $3,300

BACK COVER $2,700

INSIDE FRONT $2,200

CENTER TRUCK $2,900

PAGE 1 $1,900

PAGE 3 OR 7 $1,700

CALENDAR PAGE RUNNER $895

BACK COVER PLUG $375

*Price is based on a 12x rate. Please check for availability.
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"Doing Business without Advertising 
is like winking at a Girl in the dark. 

You know what you are doing, 
but nobody else does!"

STUART H. BRITT - AMERICAN ADVERTISING CONSULTANT - CHANCELLOR 

COMPETITIVE RATES
for

EXTRAORDINARY EDITORIAL
and

READERSHIP
Please call for details



AD SIZES

PAGE SIZES TRIM SIZE BLEED SIZE LIVE AREA

DOUBLE TRUCK 20.5 x 12 20.75 x 12.25 20 x 11.5

FULL PAGE 10.25 x 12 10.5 x 12.25 9.75 x 11.5

BACK COVER 10.25 x 10 10.5 x 10.25 9.75 x 9.75

HALF PAGE 9.25 x 5.5 (H)
4.5 x 11.25 (V) - -

QUARTER PAGE 4.5 x 5.5 - -

BACK COVER PLUG 4.875 x 1.5625 - -

CALENDAR PAGE RUNNER 20.5 x 3.5 20.75 x 3.75 20 x 3

AD Specs

½ PAGE 
VERTICAL

¼ PAGE

½ PAGE HORIZONTAL

DOUBLE TRUCK

BACK COVER

BLEEDTRIM

FULL PAGE LIVE

CALENDAR PAGE RUNNER

INCOME VALUES ARE FROM RESIDENTLIST.COM.

$212,796
AVERAGE FAMILY INCOME

$187,661
AVERAGE FAMILY INCOME

$756,135
AVERAGE HOME VALUE

$889,458
AVERAGE HOME VALUE

55
AVERAGE AGE

56
AVERAGE AGE

Demographics

Coral Gables · South Miami · Coconut Grove

Pinecrest · Palmetto Bay

ABOUT our READERS



FEBRUARY 2019
EDIT DUE: JAN. 16 // AD DUE: JAN. 22

MARCH 2019
EDIT DUE: FEB. 13 // AD DUE: FEB. 19

APRIL 2019
EDIT DUE: MARCH 13 // AD DUE: MARCH 19

H O M E  +  D E S I G N
• EXPERTS SPEAK: Their favorite home and garden 

trends for 2019.
• SOUTH FLORIDA STYLE: Products that speak to 

outdoor living.
• How does your garden grow? The best plants to 

spruce up your yard.
• SPECIAL SECTION: The Area’s Top Realtors

S P R I N G  C L E A N I N G
• Get organized for under $100.
• DONATION STATION: How and where to share just 

about anything.
• All-natural solutions for getting your  

home spotless.

S U M M E R  C A M P  G U I D E
• Day camp vs. Overnight
• The best of the best in the area broken down  

by specialty.
• Staying safe, cool and – most importantly—busy 

when the temperatures rise.

MAY 2019
EDIT DUE: APRIL 17 // AD DUE: APRIL 23

JUNE 2019
EDIT DUE: MAY 15 // AD DUE: MAY 21

JULY 2019
EDIT DUE: JUNE 12 // AD DUE: JUNE 18

S TAY C AT I O N  G U I D E
• Summer specials from your favorite local attractions.
• New and exciting adventures within 30 minutes of 

your home.
• Weekend getaways for everyone from couples and 

families to large groups and solo travelers.

N E X T  G E N
• Local schools tell us which students are making 

moves and ready to run the world.
• PHILANTHROPY JR.: Meet the kids who are making 

a difference.

H U R R I C A N E  G U I D E
• New products and technology to help us through 

the season.
• 7 Basic mistakes we’re all making in Hurricane prep.
• Being sure about your insurance.

AUGUST 2019
EDIT DUE: JULY 17 // AD DUE: JULY 23

SEPTEMBER 2019
EDIT DUE: AUGUST 14 // AD DUE: AUGUST 20

OCTOBER 2019
EDIT DUE: SEPT. 18 // AD DUE: SEPT. 24

B A C K  T O  S C H O O L
• The best books for kids this year.
• Inspiring your kids to learn: Parents and teachers tell 

us their secrets.
• Which computer is right for what age?  

We ask the experts.

S E A S O N  P R E V I E W
• How to choose the right activity for your kids.
• A comprehensive guide to South Florida  

afterschool programs.
• FINDING BALANCE: How much is too much for 

students these days?
• SPECIAL SECTION: South Florida Art and Culture 

Season Preview

PA R T Y  O N
• Food and beverage trends to take your party to the 

next level.
• FOOD TRUCK FAVORITES: Party recipes from local 

food truck chefs.
• Family friendly ideas for including party guests of 

all ages.

NOVEMBER 2019
EDIT DUE: OCT. 16 // AD DUE: OCT. 22

DECEMBER 2019
EDIT DUE: NOV. 13 // AD DUE: NOV. 19

JANUARY 2020
EDIT DUE: DEC. 11 // AD DUE: DEC. 17

G I F T  G U I D E
• Our annual round up of what to gift the ones you love.

F O O D  +  R E S TA U R A N T  G U I D E
• Meet the chefs taking South Florida cuisine to  

new places.
• Recipes and tips from local experts.
• The best South Florida-based cookbooks right now.

H E A LT H  &  F I T N E S S
• New Year’s goals you won’t want to quit.
• The best technology to get you moving.
• Beauty fixes for South Florida-specific issues.
• SPECIAL SECTION: The area’s Top Doctors.
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 DEADLINES & EDITORIAL CALENDAR ARE SUBJECT TO CHANGE WITHOUT NOTICE. PLEASE CONFIRM DEADLINES WITH YOUR REP.
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HAWKS CAY
Located on the small 
island of Duck Key, 
Hawks Cay offers fishing 
charters, tennis, water 
sports, water cruises, duck dives and even 
an environmental excursion camp for kids. 
Their selection of rooms, suites and villas 
will satisfy the needs of every getaway 
from a couples retreat to family and 
friends trip. Thanks to Irma, the resort is 
only partially open, but call for details and 
expect a full re-opening this summer.
HAWKSCAY.COM
 
CHEECA LODGE
Open again for 
overnight guests as 
of March, this Keys 
mainstay will make sure 
there are no dull moments in your day. 
Rent a bicycle out to explore the island, 
play a round on their nine-hole par three 
course or watch the sunset out on the 
water. But, if you’re looking to relax, their 
poolside food and beverage service will 
definitely do the trick.
CHEECA.COM
 
BOCA RATON RESORT
Dubbed a “water 
enthusiast's paradise,” 
the Boca Raton Resort 
is a luxurious option for 
a getaway. With beach clubs, cabanas, 
pools, a golf course, daily kid’s classes and 
multiple tennis courts, there are activities 
for everyone to enjoy (plus a slew of great 
dining options at every price point). Been 
there, done that? Try booking a room at 
the Beach Club, where you can ride the 
waves in the FlowRider.
BOCARESORT.COM
 
HYATT 
COCONUT POINT
This hotel guarantees 
gorgeous water views 
from every room. Their 
impressive 18-hole golf course, semi-
private beach, long boardwalk and spa 
are all perfect for a weekend away, not to 
mention a full waterpark at the main pool 
and plenty of dining and shopping options 
within a 5-minute drive.
COCONUTPOINT.REGENCY.HYATT.COM

NAPLES GRANDE
The perfect escape 
for families, the 
Naples Grande offers 
a variety of room types 
and configurations to fulfill your family’s 
needs. They not only have a kid’s pool 
including a waterslide, but also an “adults 
only” pool for when it’s time for mom and 
dad to relax. 
NAPLESGRANDE.COM
 
THE BREAKERS
Expect luxury at its 
finest. The Breakers is 
a boutique, Italian-
Renaissance oceanfront 
resort and a perfect place for a couples 
getaway to enjoy the brand new spa, 
nature activities, ocean views, lush 
gardens, bars, and on-site boutiques.
THEBREAKERS.COM
                
THE LOEWS 
MIAMI BEACH
Hip, happening and in 
the heart of the South 
Beach scene, this art deco 
hotel includes an oversized pool with VIP 
cabanas and daybeds, as well as an EXHALE 
spa and fitness center. Don’t miss out 
on summer packages or a dinner at the 
award-winning Lure Fishbar. 
LOEWSHOTELS.COM/MIAMI-BEACH
  
WESTGATE RIVER
RANCH RESORT 
& RODEO
If you’re looking for a 
unique experience, this 
is it. Say in luxury teepees, glamorous 
camping tents or lodge style guestrooms. 
The endless list of available activities 
includes airboat rides, zip lining, rodeos, 
fishing, golf, rock climbing, archery and, of 
course, horseback riding.
WESTGATERESORTS.COM
 
SOUTH SEAS RESORT
Located on Captiva 
Island, this resort offers 
rooms, villas, condos 
and even private homes. 
Surrounded by water, expect every water 
activity you could ask for. If the ocean isn’t 
for you, there are a whopping 20 swimming 
pools as well as opportunities for shopping, 
golfing, and relaxing at the spa.
SOUTHSEAS.COM

OCEAN KEY RESORT 
AND SPA
Between the Harbor 
and Mallory Square, 
this Key West getaway 
houses one of the hottest bars and rooftop 
restaurants. They have endless water 
activities and are within walking distance 
for all that Key West has to offer including 
Mallory Square, Ernest Hemingway Home 
and the Seven Mile Bridge.
OCEANKEY.COM
 
SANIBEL ISLAND
Tropical dreams, 
fulfilled! Sanibel Island 
is always sunny, with 
white sand and blue water. 
If you’re lucky, you'll even have a dolphin 
sighting! This small island has a lot to do, 
including amazing restaurants, golf, tennis, 
boating, shopping and biking. Don’t miss 
out on the world-class shelling, which 
draws seashell aficionados from around 
the world.
SANIBELISLAND.COM
 
RITZ-CARLTON 
SARASOTA
Perched in downtown 
Sarasota alongside fine 
dining, museums and art 
galleries, this Ritz-Carlton resort offers an 
18-hole golf course, tennis courts, 11 acres 
of lush property and an award winning spa.
RITZCARLTON.COM
 
PGA NATIONAL 
RESORT & SPA
If your idea of a 
vacation is golf, golf 
and more golf, this is the 
getaway for you. PGA National Resort & Spa 
has five of the nation's best golf courses 
for you to play. If you want to take a break 
from the green, there are numerous 
restaurant options, tennis courts, a spa 
and even a beach where you’re likely to see 
a sea turtle.
PGARESORT.COM

1 HOTEL & SPA
Inspired by nature, 1 
Hotel pride itself on 
everything being fresh, 
local and natural. Sleek, 
earthy rooms and stark white pools allow 
for a calming getaway to immerse in the 
nature of the beach or enjoy views of the 
city.  Enjoy 600 feet of private white sand 
beach; multiple pools with 180 degree 
ocean views; WATR at the 1 Rooftop, a 
floating oasis 18 stories above the beach 
and Plnthouse, a plant-based restaurant.
1HOTELS.COM/SOUTH-BEACH

THE CONFIDANTE 
MIAMI BEACH
Travel back to the 
Golden Era of Miami 
Beach at this mid-
beach gem that takes design inspo 
from the 1950s. Warm, welcoming and 
unpretentious, the hotel offers two heated 
outdoor pools, direct beach access, open-
air rooftop spa, serene garden, and fully 
equipped fitness center.
THECONFIDANTEMIAMIBEACH.HYATT.COM

ATTON BRICKELL
The first of the Atton 
brand in the United 
States, Atton offers 
comfortable and eco-
friendly accommodations in the heart of 
Brickell as well as quality dining options 
including UVA Wine & Pisco Bar, Lima 
restaurant and Vista rooftop bar. Check 
out their Florida resident deals for 15 
percent off of your stay.
ATTONBRICKELLMIAMI.COM

**BEST DEAL!
HOTEL VICTOR 
SOUTH BEACH
Take advantage of their 
Florida Resident summer 
deals to get 30 percent off 
your stay at this classic art deco property. 
Redesigned by award-winning designer 
Yabu Pushelberg, the 91-room guest room 
retreat offers two separate dining options 
on property along with Spa V, Hotel Victor 
signature spa complete with a Hammam 
on the lower level. 
HOTELVICTORSOUTHBEACH.COM
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FREE JEWELRY EVENT
THE MORE YOU BUY, THE MORE JEWELRY YOU GET FREE!

11865 S. DIXIE HWY. MIAMI, FL 33156   
305-253-5740

R E N O W N E D  M I A M I  J E W E L E R

BUYING JEWELRY HAS CHANGED DRAMATICALLY IN RECENT YEARS. THE INTERNET, 
television and social media has given people more choice and 
has increased price competition but has also created a lot of 

confusion. Maurice’s Jewelers takes the risk and guesswork out of 
buying jewelry, providing price transparency, a greater selection 

and better service than the internet. The in-store experience 
is designed to get to know the client and develop a life-long 
partnership, allowing the staff to understand their jewelry 
needs and special occasions.

Featuring thousands of fine jewelry pieces, one-of-a-kind 
merchandise, a custom bridal and diamond engagement sec-
tion, children’s jewelry, affordable fashion lines, men’s jewelry, 
appraisals and much more, Maurice’s flagship store in Pinecrest 
also offers on-site repair services with four full-time jewelers. 
(Bonus: you can watch them repair your jewelry!) While many 
jewelry stores send jewelry away to repair, outsourcing can cre-
ate questions about which diamond comes back? At Maurice’s 
Jewelers the staff photographs and measures every piece that 
comes in to the store for repairs, all of which appears on the 
client’s receipt before they leave. Andrew Koppel, the owner 

himself, works 80 hours per week to ensure the best service for clients.
If getting engaged or upgrading your ring, Maurice’s can match 

any diamond at any price found on the internet. According store staff, 
many times young men looking to get engaged come into the store 
with paperwork and certificates of diamonds from popular websites, 
asking for some direction and wondering why there is such a wide 
price range on stones that seem to be the same size, shape and color. 
The truth is that, according to Maurice’s experts,  no two diamonds 
are alike and each one should be seen in person to understand the 
different characteristics and flaws. Another common issue they 
often see today are mass-produced or lab grown diamonds. “It is 
important to understand that what is valuable about a diamond is 

that they are rare and natural, meaning earth mined,” says owner 
Andrew Koppel, who also has a location at Dolphin Mall as well as a 
Pandora concept store in The Falls shopping center. “Do not buy a lab 
grown diamond. Feel free to talk with me to explain the difference.”

Koppel says the surrounding community means everything to 
the store, as they are focused on serving the families in a 10-mile 
radius around the store. “We aren’t concerned about selling to the 
nation or the world,” he says. “This is why we are different and better 
than purchasing on the internet, from a site that you have no con-
nection to. We provide value to you through individual service and 
care with particular attention to quality.” Aside from daily sales, the 
Maurice’s staff gets to know customers’ style, helps to create wish 
lists and advises family members on purchasing gifts. “We do sell 
part of our collection on our website and show new arrivals daily 
through Instagram for our clients convenience, but our in store 
pricing is always better,” says Koppel.

A piece of jewelry is often given to celebrate a special occasion or 
symbolize a relationship. Maurice Jeweler’s  goal is to create jewelry 
that is as stunning as it is meaningful. “We are known for our custom 
designs, which bring our clients vision to life and we look forward 
many more years of helping to create those special moments,” he says. 
“When shopping this holiday season, make sure to make Maurice’s 
Jewelers your first stop. You can’t miss our most anticipated event 
of the year – the free jewelry event! There’s something for everyone 
on your list. The more you buy, the more you get free!”

Maurice’s Jewelers is located at 11865 South Dixie Hwy, Miami, FL 33156 
and a second location is in Dolphin Mall. There is the Pandora Concept Store 
at The Falls Shopping Center. For more information call 305-253-5740, visit 
www.mauricesjewelers.com or follow us @mauricesjewelers on instagram.

Andrew Koppel
THIRD 

GENERATION 
JEWELERS 

IN MIAM. 
FAMILY 

OWNED 
SINCE 1935 Andrew Koppel, Owner Maurice’s Jewelers
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FREE JEWELRY EVENT
THE MORE YOU BUY, THE MORE JEWELRY YOU GET FREE!

11865 S. DIXIE HWY. MIAMI, FL 33156   
305-253-5740
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FEATURE

FOR A COUPLE WHO MET IN A MOST UNTRADITIONAL WAY, 
Ashley Hebert Rosenbaum and JP Rosenbaum certainly 
embrace a traditional life. 

The couple, who originally met on ABC’s seventh season 
of “The Bachelorette,” made the move to Pinecrest almost two 
years ago, looking for a more family-focused community after 
originally settling on Brickell. And though the New Yorker 
(JP) and Maine-native (Ashley) left the Northeast looking for a 
respite from the cold, they found much more. “After we had 
our first child we decided to relocate to Pinecrest because we 
fell in love with the sense of community and the feel of the 
area,” says Ashley, a pediatric dentist. “We were surrounded 
by people who led a similar lifestyle.” 

The Rosenbaum’s lifestyle includes plenty of activities 
focused on their family “With two young children, it seems 
as if our whole life revolves around them; Pinecrest has been 
the perfect place for this to happen.” It’s also been a place for 
the couple to form relationships with other Pinecrest families, 
something Ashley says came easily thanks to school events, 
park visits and neighborhood strolls. “We finally feel as if we 
found a neighborhood that feels like home, a place that feels 
like the perfect place to raise our children and start a life for 
our family.”

Love is in the 
    Pinecrest Air

FAMILY FAVORITES
The Rosenbaums may be new to South Florida, but they’ve already carved out a spot for their 
growing family. Here are a few of their favorite spots…

EVELYN GREER PARK
8200 SW 124TH ST, PINECREST
“A typical weekend day in the life of our family starts 
with either soccer practice or swim practice with the 
kids, followed by a playdate or family picnic at our 
favorite go-to spot Evelyn Greer Park.”

WAYSIDE MARKET
10070 SW 57TH AVE, PINECREST
“Wayside Market is one of our favorite spots to stop and 
grab some fruit, or a smoothie.”

MATHESON HAMMOCK PARK
9610 OLD CUTLER RD, CORAL GABLES
“The thing we love about Pinecrest is that there are 
endless things to do for kids. Our son, Ford, loves water, 
boats, and fish; Matheson Hammock Park is his favorite 
lookout spot. When we first moved to Pinecrest we took 
him there and he found a coconut that he kicked around 
the lagoon for hours. He still talks about it today.”

HOME BASE
“In the afternoon, we love to take our bikes, and 
scooters out to ride around our neighborhood.  All our 
neighbors know our son as the little boy who flys by 
on his scooter and rides in the cul de sac for hours.”

Love is in the 
    Pinecrest Air
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Mention This Ad Receive 
10% OFF One Item!

305.233.6744
Warehouses by the Falls | 8867 SW 132 Street, Miami, FL 33176

Monday - Saturday: 11 am - 6 pm, Closed Sunday
mail@therecycledcloset.com

www.therecycledcloset.com

OWNER JENNIFER KALOTI

A&F ■ Alice&Olivia ■ Aqua ■ BCBG ■ Betsey Johnson ■ Brooks Brothers ■ Chanel
Ella Moss ■ Expess ■ Fendi ■ Free People ■ Gucci ■ Guess ■ Hollister ■ H&M ■ J Brand 

J Crew ■ Kate Spade ■ Lucky Brand ■ Marc Jacobs ■ Miss Sixty ■ Prada
Seven Jeans ■ Theory ■ Tory Burch ■ True Religion ■ Vince ■ XXI ■ Zara

Boutique labels and unusual Retro pieces

Voted Miami New Times Best Thrift Shop

COME SHOP OUR GREAT BRANDS!
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The Top 10
L ooking to add a little romance to your life? 

Here are ten of the most romantic spots 
in South Florida.

1THE KAMPONG
4013 DOUGLAS RD, MIAMI
NTBG.ORG/GARDENS/KAMPONG
Spanning nine acres, this Coconut Grove tropical botanical 

garden contains a fascinating array of tropical fruit cultivars 
and flowering trees and is the the former estate of Dr. David 
Fairchild, the famed botanical explorer who traveled throughout 
Southeast Asia and other tropical regions collecting exotic plants 
he introduced to the U.S. 

2 JUVIA
1111 LINCOLN RD, MIAMI BEACH
JUVIAMIAMI.COM
Parking garages may not conjure romance, but when 

said garage was designed by Herzog & de Meuron and the 
penthouse restaurant serves up contemporary Japanese, 
French, and Peruvian cuisine alongside unparalleled views of 
Miami Beach from every table… well, that’s a different story.

3MANDOLIN AEGEAN BISTRO
4312 NE 2ND AVE, MIAMI
MANDOLINMIAMI.COM
Come for the incredible Greek and Turkish dishes, but 

stay for the ambiance. The outdoor garden patio, string lights 
and warm and friendly service are complements to the home 
cooked authentic offerings on the menu. Perfect for a double date.

4PAMM
1103 BISCAYNE BLVD, MIAMI
PAMM.ORG
Arguably one of the best additions to the Miami landscape 

in the last decade, PAMM’s luxurious outdoor space and views of 
the Bay only further the museum’s indoor beauty. Stroll through 
the ever-evolving exhibits, then enjoy a glass of wine and lunch 
at Verde for a perfect daytime date.

5CAFE ROVAL
5808 NE 4TH CT, MIAMI
CAFEROVAL.COM
Featuring a seasonal, chef-driven menu and more than 

80 artisanal wines, Cafe Roval is much more than just another 
Upper Eastside establishment. Housed in a historic building 
and covered with vines and 1920s oolite coral rock, there’s no 
better place to enjoy the contemporary Mediterranean food.

6FRATELLINO
264 MIRACLE MILE, CORAL GABLES
Any Gables foodie worth his Yelp review knows that this 
cozy spot on the Mile is THE place to go for authentic Italian. 

And if the way to one’s heart is through the stomach, then what 
some call “the best pasta in Miami” may be just the path to take.

7FAIRCHILD TROPICAL 
BOTANICAL GARDENS
10901 OLD CUTLER RD, CORAL GABLES
FAIRCHILDGARDENS.ORG

Take a walk through the seemingly endless gardens or spend 
Valentine’s Day under the stars with the sounds of Jazz vocalist 
and Miami native, Carmen Lundy who will enchant the crowd 
with original romantic pieces.

8CASA TUA
1700 JAMES AVE, MIAMI BEACH
This not-so-hidden gem draws visitors from around 
the globe for it’s Northern Italian fare and unmatched 

ambiance. Lanterns illuminate a magical outdoor garden, but 
it’s those who go a step above that are rewarded with a seat 
at the 20-chair Chef’s Table.

9NEW WORLD  
SYMPHONY WALLCAST
SOUNDSCAPE PARK, 400 17TH ST, MIAMI BEACH
NWS.EDU

A blend of visual and audio technology on a soaring, 7,000-square-
foot projection wall at the New World Center is enough on its own, 
but mix in the sounds of the incredible New World Symphony, a 
blanket, a picnic dinner and a gorgeous South Florida night and 
romance is all but a sure thing.

10ANCIENT SPANISH 
MONASTERY
16711 DIXIE HWY, NORTH MIAMI BEACH
SPANISHMONASTERY.COM

The site of many a South Florida wedding, this 12 Century 
monastery was purchased by William Randolph Hearst and 
remained in storage in Brooklyn for 26 years before being 
presented to the Bishop of Florida in 1964. Today, guests can 
admire the grounds, attend services or participate in walking 
meditations among other events.
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From gym rats to couch potatoes, 
we’ve got South Florida Dads 
covered this June.
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This Year’s Big Item 
        for Father’s Day

Call 1-800-432-5646 (JOIN)  
savethemanatee.org
Photo © Cora Berchem

Adopt
-A-

Manatee®

THE SELF-PACKER
If lunch looks less steakhouse and more paper bag 
for the man in your life, why not encourage the habit 
with an eco-friendly option? RUSSBE Reusable 
Snack/Sandwich Bags and Bento Boxes are 100 
percent reusable, available in sophisticated colors 
and patterns, and made to withstand day-to-day 
use. Add to that a unique stand-up design and 
dishwasher-safe material and you’ve got a winner. 
russbe.com or Container Stores nationwide.

THE NIGHT RUNNER
Keep Dad safe this summer 
with these super cool Knuckle 
Lights, which eliminate the 
need for bulky flashlights or 
uncomfortable headgear. The 
silicone straps are adjustable 
and waterproof, not to mention 
rechargeable and come with 
their own USB charging dock 
and 280 total lumens --  more 
than enough to provide a wide 
beam of light. knuclelights.com

THE COMIC CONNOISSEUR
Dads and kids can bond over their 
mutual comic passion with this 
Guardians of the Galaxy 1000 
Dot-to-Dot Book.  Coinciding 
with the release of this summer’s 
anticipated Guardians sequel, the 
book feature 20 complex puzzles 
consisting of at least 1,000 dots,  
bringing hours of fun to fans of 
Rocket, Groot, Star-Lord, and the 
rest of the team. amazon.com

THE INSPIRATION
Who syas candles are just for mom? Give the 
gift of motivation and good vibes with these 
summer-inspired offerings from Me & Mats. The 
candles are made using naturally based wax, 
carefully selected oils and a lead-free cotton 
wick and feature a variety of colors and slogans. 
frenchstudioimports.com

THE GYM RAT
Give Dad a reason to skip the 
gym and get his Dadbod in 
shape at home with Yokebar. 
Yokebar, the core of the Yoke 
Training System, is an overhead 
trainer that moves freely on all 
three planes, forcing each of 
the muscles to work together to 
find balance. yokebar.com

THE SOFTIE
Tug on some heartstrings and 
do some good by thinking 
outside the box and adopting 
a manatee in Dad’s name.  
Save the Manatee Club was 
co-founded in 1981 by Jimmy 
Buffett, with funds from the 
adoption program going 
toward emergency response 
for sick and injured manatees 
as well as waterway signage, 
public awareness and 
education and  research.

THE WEEKEND DIY MASTER
Featuring everything the DIY 
homeowner needs to know, the 
Black + Decker Book of Home 
How-To & The Complete Outdoor 
Builder are two of the best-selling 
home improvement/DIY books 
in one package,  giving Dad the 
ultimate reference and resource 
guide, covering virtually every and 
any home repair. amazon.com

THE SPORTS NUT
No matter his sport of choice, add to the 
Father’s Day fun for the sports-loving 
dad with ScoreArt! Help Dad show 
his allegiance to the home team with 
exclusive, ready-to-hang wall art from 
many of the major global sports teams as 
well as a new General Motors collection. 
scoreart.com

THE GRILL MASTER
Look to Grill Daddy, the -- 
well-- Daddy of grill brushes 
and accessories for the latest 
in grill gadgets. Their Grill 
Daddy brush is the first in the 
grill brush market to offer 
Bristle-Lock technology, which 
combines a unique weave of 
stainless steel and copper that 
impregnates the bristles into 
the metal, avoiding issues of 
wire bristle fall out. Williams 
Sonoma, Target and Walmart 
stores nationwide.

THE BIG KID
Give Dad a reason to clean up 
his dirty socks (and get Mom 
off his back) with The Dirty 
Dunk, a basketball hoop that 
hangs conveniently above any 
door to make laundry a fun 
activity. The Dunk Collection 
uses quality materials and 
crystal clear graphics for a 
cleaner take on playtime and a 
fun spin on household chores.
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DIGITAL

DIGITAL Connections
DIGITAL

SIZES MONTHLY RATE

TOP BANNER (728x90) $250

HOMEPAGE SIDEBOX (300x250) $175

BANNER (728x90) $175

BUSINESS DIRECTORY LISTING $100

NEWSLETTER BANNER (600x200) $200/WEEK

*Website ad sizes are in pixels and must be in jpg, gif or png.

SOCIAL MEDIA MANAGEMENT 
(FACEBOOK, INSTAGRAM, TWITTER, PINTEREST, LINKEDIN)

SOCIAL PLATFORMS MONTHLY RATE W/FULL PAGE AD W/HALF PAGE AD W/QUARTER PAGE AD

ONE $350 $0 $100 $200

TWO $550 $200 $300 $400

THREE $680 $330 $430 $580

FOUR $960 $610 $710 $810

Based on rate card rate for min. 6 month commitment. Higher discounts available with advertising in both print editions. 

Social media management includes the creation and 
optimization of the social media account, development of 

content (non-inclusive of photography or video), posting four 
times per week, a monthly report and a monthly strategy call.

  Video + Photography services are also available. 
Rates and prices vary, please call for more information.  

CONTACT
Please call 786.505.1817 or 

advertise@thefloridavillager.com to advertise.

Please call for details



I’ll never forget the day in September 2013 when Dan Bastien 
walked into my store, The Recycled Closet, and asked me if I 
wanted to advertise in his new magazine. As a small business 
owner I was very reluctant and told him I’d think about it. A month 
later I had my first ad running and a day later I had a new customer. 
Since I do a verbal business matrix, asking each customer how 
they heard about my store, this new customer said “I saw your ad 
in The Florida Villager.” She proceeded to make a purchase that 
practically paid for my ad! Needless to say I was thrilled and it 
was the beginning of many new customers and increased sales.  

THERE ISN’T A WEEK THAT GOES BY THAT I 
DON’T MEET A CUSTOMER WHO SAYS “I READ 
ABOUT YOU IN THE FLORIDA VILLAGER!”

This proves that The Florida Villager is a first rate publication 
that people actually read and enjoy (including the ads) 
instead of throwing it away with the junk mail. Dan and his 
staff have done a wonderful job of bridging our community 
together, something so important for South Florida.

Jennifer Vosters Kaloti, Owner
The Recycled Closet

Dan as the year comes to a close I wanted to take a moment 
to stop and thank you for helping us grow our business. This 
has been a fantastic year for us with record growth. The 
Florida Villager has been a large part of that success. Your 
commitment to a high quality publication has helped us 
target the customers that are interested in our service. 

I ALWAYS SAY THAT THE MODEST AMOUNT OF MONEY 
WE HAVE SPENT IN ADVERTISING WITH THE FLORIDA 
VILLAGER IS THE BEST INVESTMENT WE HAVE MADE. 
Every month we receive countless numbers of calls from 
customers who have read the ad, and the best part is that 
we are able to close over 83% of those phone calls. The 
customers who read your magazine and call are not just 
looking for information, they are looking to make a purchase. 

Once again thank you for helping us grow our business, 
I look forward to many years of growth together. As you 
expand your coverage area we will expand with you. 

Raul Vergara, CEO 
Cutler Bay Solar Solutions

RETURN ON Investment
THE FLORIDA VILLAGER
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Miami, FL 33256-6660
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I wanted to take a moment to thank you for all of your design help. We love our new ad. Many of our clients tell us 
that they see our ads in the The Florida Villager and, even better, we get so many new calls from your magazine. 

WE HAVE BEEN ADVERTISING FOR 10 YEARS IN EVERY PUBLICATION IN THE AREA AND YOURS 
HAS BEEN THE MOST SUCCESSFUL FOR US BY FAR. We are glad we listened to your advice and 
changed the ad periodically to keep things looking fresh. You make it so easy to put together an 
attention-getting ad that gives us solid, quality leads from Pinecrest and Palmetto Bay. 

Thank you!

Margaret Haley
My Derma Clinic MedSpa
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